	 
	        Would Use to Prevent
	 
	            Would Use to Treat

	 
	Supplements
	Foods
	Beverages
	 
	Supplements
	Foods
	Beverages

	 
	
	 
	 
	
	 
	
	 

	Cancer
	45.30%
	52.10%
	22.90%
	
	48.60%
	42.60%
	22%

	 
	 
	 
	 
	 
	 
	 
	 

	High Blood 
	45.80%
	52.10%
	20.20%
	
	52.10%
	45.80%
	21.80%

	Pressure
	
	 
	 
	
	 
	
	 

	 
	 
	 
	 
	 
	 
	 
	 

	Obesity/
	38.70%
	62.00%
	30.30%
	
	41.70%
	56.50%
	29.60%

	Overweight
	
	 
	 
	
	 
	
	 

	 
	 
	 
	 
	 
	 
	 
	 

	High
	43.20%
	62.30%
	20.80%
	
	48.50%
	56.60%
	21.50%

	Cholesterol
	
	 
	 
	
	 
	
	 

	 
	 
	 
	 
	 
	 
	 
	 

	Heart Disease
	45.80%
	59.40%
	22.60%
	
	51.00%
	51.30%
	23.20%

	 
	 
	 
	 
	 
	 
	 
	 



The most notable features in the chart below is that consumers are looking beyond pharmaceuticals for treatment and prevention.


A change has occurred in the food industry because beverages are no longer in the same category as foods. The recognition that beverages can serve as a valuable source of nutrition shows opportunity for tremendous room for growth.





FiberWater has the potential to be able to provide consumers with what they want


while leading the beverage revolution.





Consumers Want Foods For Prevention;


Foods And Supplements For Treatment


(% general population stating they would use…to prevent/treat)








